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1. Company Background 
 
Wondernut history: 
In 2011, the current directors of Wondernut, received a packet of nuts and decided to try it for a while. After 
discovering the exceptional results within a week, they decided to start selling this product. They ordered the first 
55 packets of nuts and started selling them amongst family, friends, and colleagues. The working wonder of this 
product quickly spread via word-of-mouth and they had to register this venture as a business. The name of the 
company was thought of in a brainstorm amongst the three directors whilst driving – one of them just mentioned 
the word “Wondernut” and it was decided upon immediately. At first the name was suggesting the nut, but it 
Wondernut was not registered as a product but as a business. 
 
Around the year 2015, the product was so well known already, they had to order 600 packets. After this batch, 
the word Wondernut was on the lips of more people and within two months, 1600 packets were sold. From there 
on, the nut was ordered in their 1000’s and not 100’s anymore. 
 
The nut was so popular that people who used it, wanted to give some to family and friends to use and from there 
agents were appointed to sell this product. Four years later and the business has grown from a 2-half day 
employee business to a 19 full time employee business, only at head office. Over these years’ agents all around 
the country and even the world, was appointed as part of the Wondernut team.  
 
Wondernut Head Office: 
As the business started, the office was situated in an office in the house of the directors. In October 2019 
Wondernut Head Office relocated to their new premises in Sasolburg Free State. At the new premises, some 
changes and upgrades were done to give a more dedicated and prompter service to our customers and agents. 
All departments within the business are managed by trained individuals and the support system in every 
department is of high importance. 
 
Head office is also proud to announce the opening of the Organic Health Clinic. The clinic is managed by a highly 
qualified Herbalist, who obtained degrees and qualifications in America and other countries. Dr Anette du Toit is 
a people’s person and only believes in the use of organic products. The clinic is operational since June 2020 and 
Dr Anette is available to consult with anyone.  
 
Wondernut Head Office personnel:  
Directors: 
Piet Botes 
Maureen Botes 
Hennie Botes 
 
Nutritionist & Functional medicine practitioner: 
Dr Anette du Toit 
 
Admin staff: 
Joey Pretorius (Office Manager, Finances, HR & Personal Assistant) 
Miena Mitchell (Orders & Customer Service Administrator) 
René Swanepoel (Orders & Customer Service Administrator) 
Walter Swanepoel (Creative Designer, Legal requirements, Training Facilitator & Website administrator) 
 
Store staff: 
Wanda Chatterton 
Sanna Tsolo 
Minette Gerber 
Rebekka Combrink 
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Wendy Vosloo 
Trien Pretorius 
 
Clean room staff: 
Chris Kleingeld 
Santjie Kleingeld 
Maxwell Mavhunga 
Thandi Tsolo 
 
Supportive staff: 
Andrew Mavhunga 
Alinah Booi 
 

2. Ordering process for all agents 
 
Due to a high demand in orders, we have adjusted the ordering process, in order to accommodate everyone (not 
just the agents or clients ordering, but also the staff dealing with the orders). As in any other successful business, 
Wondernut also has procedures and protocols the staff needs to adhere to. It is thereby highly suggested, that all 
enquiries and complaints be submitted to the admin staff at Head Office, in order to provide the best and most 
effective response and solutions, if any problems should occur. For any ordering, delivery of general enquiries, 
contact Miena Mitchell or René Swanepoel and for any financial enquiry, contact Joey Pretorius. 
 
The following procedure for ordering of products always needs to be adhered to. The staff at Head Office has 
strict orders to keep to the procedure and if any problems would arise, Joey must be contacted. This procedure is 
as follows: 
1. No other order except through Whatsapp, will be accepted. 
2. All orders should be in by 10:30am every day. Please ensure that all orders are correctly submitted as no 

changes to the order will be accepted. 
3. Delivery will be between three to four working days, via Aramax or The Courier Guy. 
4. Every account will be checked before despatching of orders. If any account is far in arrears, an order will not 

be processed until the account is paid. 
5. No orders will be despatched on Fridays. 
 
If there should be any problems, all agents that placed orders will be notified. Please understand that we are also 
working with technology, and problems could occur. Please be considerate and to avoid possible problems, place 
an order on time. 
 
Procedures in a company is very important in order to better the client service and delivery speed. 
 

3. Marketing and Advertising 
 
The most important fact to remember is that Wondernut is the name of our company, it is not a product. There is 
no such thing as a “Wondernut”. This is also how our products must be marketed and advertised – it is a product 
of Wondernut. This frase can also be used in your advertisements. 
 
Advertising is key in getting the product out there, because the ultimate aim is to sell the product, not only one but 
all of them, and to make money. Making money with Wondernut (the company) is possible, if however, the 
advertising is correct and attractive.  
 
There are a few principle keys about advertising that is important to remember when it comes to the Wondernut 
product. Keep in mind that there is no advertising skill or key that is set in stone – because of the change in 
technology, combined with the vast benefits of the product, advertising changes constantly, if not every day. 
 
Advertising a product can have several challenges, and the marketing of it is not so easy either. When it comes to 
advertising, every single person has a creative idea or specific picture of how the advertisement must appear. The 
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main problem with advertising is, the agent does not know the product, thus advertising can become boring and 
unattractive. 
 
There is a solution – if the agent knows the benefits of each product, the advertising angle can be changed. Not 
one product has to be directed at a specific age-group only; it is also not wise to design an advert that is for the 
general public out there. To change the angle of the advertisement is to use the various benefits of a product and 
use that as your aim, ie. For Moringa one advert may be directed at people that suffers with low energy as a product 
that increases energy. Another Moringa advert may be directed at women whom needs to detox ect. Use all the 
benefits to target the audience you want to attrack. 
 

4. The difference between Advertising and Marketing 
 
Advertising and Marketing seems to be the same thing, and although they work together and hand-hand-hand, 
they are however two different things. There is often a confusion between advertising a product and doing 
marketing about a product. So what is the difference between advertising and marketing? 
 

a.) Marketing 
 
Marketing is a process to follow; it includes design, creation and research. Data is collected to best align the idea 
of the product. Each product is different and unique, therefore, the process to describe, create the packaging, 
design the appearance and obtain enough information and knowledge about a product is crucial and specific.  
 
All aspects of the company and product has to be considered, such as the financial impact, the targeted audiences 
and the proper administration as these aspects are the growth or downfall of the company. Marketing helps to 
define the product in more detail. 
 
How do you do marketing? 
 
Marketing involves a lot of research and analysis of all aspects relating to the company and product. It involves in 
studying the audience’s responses to specific languages and even cultures; it also involves the audience’s response 
to designs and artwork and how colours affect them.  
 
Marketing is more than just the product, it also involves the wording which is to be used and slogans are one of the 
best tools to use to best communicate the message of the product. In marketing, there are the four “P’s” that is 
often being refered to: Product, Place, Price, Promotion. Research about Product (as mentioned above) is 
important, the Place (where will be the best place to advertise the product be), the Price (is the product afforable 
for the targated audience) and then Promotion (will a promotion be necessary and how will the promotion impact 
the company, is a promotion worth it and/or feeceable). 
 
Marketing is working on the background and not a big budget is necessary, but is very time consuming. 

b.) Advertising 
 
Advertising is the literal process of making a product known. Just as marketing, advertising also involves some 
research, but in this case it is all about the description to be used to present the product to the public or targeted 
audience.  
 
Advertising is all about an advertisement. The greatest means to advertise today is on social media, thus the 
creative positioning in the media is very important; which platform will be used. Advertisements must always be 
timely and used in a strategic way. Advertising only works when it is constant, not boring and when it meets the 
needs of the audience. 
 
How do you do advertising? 
 
Advertising is the physical endeavors (advert, radio ad, tv ad etc) to get the word out about the product. It is the 
method that is used that aligns with the customer wants and needs. The angle and content of the advert can only 
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be established by asking the right questions and drawing attention to the product by using the immediate need of 
a customer, eg – If the customer is suffering with fatigue (and many people are), use that angle to advertise your 
product. 
 
Not only is it important to use the right method and angle, but it is also very important to generate excitement for 
a product. If you are excited about a product, the customer will also be. If you have faith in your product, the 
customer will also have faith in the product. A boring and dull advert will not attract any attention, and remember 
– people attract people! 
 
If you are passing a shop with an advertisement on the outside and there is a spelling mistake or it is written uneven 
or unneat, what would you think of that company? They are unprofessional and have people working there that 
are incompetent. The same applies for Wondernut advertisements. Accuracy (spelling and grammar) and 
professionalism is key when creating an advertisement – it is not only the name of the company that will suffer 
because of these mistakes, but also the agent. 
 
Similarities between marketing and advertisng 
 

Advertising Marketing 

Component of marketing Preparing the product for 
advertising 

Making the product known Knowing the product 

Uses data from marketing Doing research – controlled 
process 

Involves creative endeavors Involves consumer behaviour 

 
Tips in creating a successful advertisement: 

1. Use the information provided 
2. Create your own advertisements according to the customer needs 
3. Use different media platforms to reach every age, group and race 
4. Choose an appropriate angle 
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